Running head: JOURNAL WEEK 6: PRICES		1
JOURNAL WEEK 6: PRICES		2









Journal Week 6: Prices
Student’s Name
Institutional Affiliations
[bookmark: _GoBack]

Journal Week 6: Prices
Prices.
As a market manager, I think that prices should reflect on what customers are willing to pay. From the definition, price refers to the amount of money that customers are willing to pay to get the product or service. Customers’ needs constantly change, and the business also needs to change its product quality. Customers are willing to pay more for a quality product or service. Therefore, setting prices based on the cost of the product or service to the company may not reflect on the quality that the customers want. As a result, they will not purchase the products or services. Therefore, there is no need of charging customers low or high depending on the cost that the company incurred. But, instead, set prices based on the value of the customers’ willingness to pay. With the current rate of competition, businesses require to remain competitive in the market. This means that they have to design strategies to remain relevant in the market. One of the ways to remain relevant is to satisfy the customers’ needs. Customer-oriented pricing method can help the business remain relevant in the market. Therefore, I think that setting prices should reflect what the customers are willing to pay for the products or services.
